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Before a surgeon can make that
initial incision, a team of skilled
Sterile Processing professionals
has worked diligently to ensure
that each and every instrument
is properly decontaminated,
sterilized, well-functioning, and
available when needed. Waves
of surgical instruments and
devices flow in and out of these
rooms in constant motion,
supplying essential elements to
keep the healthcare facility
functioning smoothly.
This is Sterile Processing.
Click Here to Reach These Professionals
Pictured: Kaitlin Brown, SPD Surgery Tech, Baptist Health, Madisonville, KY
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what are members do

who we are

The International Association of Healthcare Central Service
Materiel Management (IAHCSMM) is the premier association
representing healthcare Sterile Processing (SP) professionals
worldwide. Because SP professionals are responsible for cleaning,
decontaminating, sterilizing, and distributing medical and
surgical instrumentation, they are among the most vital
contributors to the delivery of safe, high-quality patient care.
For more than 60 years, IAHCSMM has been providing these
professionals with the broadest range of certification and
continuing education offerings available, along with the
unsurpassed support that only a full-service membership
organization can bring.
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They prepare surgical instruments and devices.
That means they clean, inspect, test, sterilize,
store and deliver devices needed for surgery in a
healthcare facility. Because of the work they do,
surgeons can operate safely on patients in our
communities.
They anticipate the needs of their healthcare
customers. Departments throughout the facility
from the operating room to the clinics rely on the
surgical instruments and devices they prepare.
These departments rely on their precision, their
attention to detail and their layered skills and
knowledge related to surgical instrumentation.
They collaborate with their vendor suppliers and
the medical teams throughout their facilities to
ensure instruments are available when they are
needed. The patients’ needs always come first and
they deserve the care and attention they give to
the safety of the instruments used on them.
In Sterile Processing, lives are saved every single
day. Within these walls, care and dedication bridge
the gap between skill and precision, between hope
and assuredness. The heroes hard at work here
every hour of every day deserve the utmost thanks.
The Sterile Processing industry is filled with people
who strive and challenge themselves to make
informed decisions each moment that impact the
people whose lives are in their hands.
Technology changes, best practices change, rules
change. Sterile Processing adapts and grows with
every change.

Website
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36,000

plus
MEMBERS

76% TECHNICIANS
4% EDUCATORS & CONSULTANTS
2% CORPORATE REPRESENTATIVES
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MAY / JUNE 2020

A Publication of the International Association of Healthcare Central Service Materiel Management

www.iahcsmm.org

A Publication of the International Association of Healthcare Central Service Materiel Management

JANUARY / FEBRUARY 2020
www.iahcsmm.org

PROCESS MAGAZINE

20

INTEGRITY:
THE CRITICAL
PIECE TO
QUALITY

20

PROCESS is the official bi-monthly print
publication of IAHCSMM and boasts a
readership of qualified decision makers
who are genuinely interested in learning
about your healthcare equipment,
products and services.

VIS

Introducing IAHCSMM’s
Incoming President

ION

SETTING
NEW

SIGHTS

p.10

Workplace Coaching an
Effective Management Tool

ON

PROFESSIONAL

p.72

OPPORTUNITIES

Surgical Instrument
IFU Challenges
Benefits of Streamlining Instrument Sets

p.80

p.78

Scissors and
Needle Holders
101 Central Service Materiel Management
A Publication of the International
Association
of Healthcare

SEPTEMBER / OCTOBER 2020
www.iahcsmm.org

p.82

The magazine serves to educate Sterile
Processing (SP) professionals with a
broad range of articles and subject
matter pertinent to the profession,
including Hot Topics, industry news,
column articles tailored to SP leaders,
technicians and educators, and lesson
plans for IAHCSMM’s four certifications
to help readers sharpen their knowledge
and skill sets and attain continuing
education (CE) credits that can be applied
to their annual renewal. With its broad
readership base, PROCESS provides a
golden opportunity for advertisers to
reach their target audience – all in
a vibrant, colorful and professional
publication.

AORN Updates Environmental
Cleaning Guideline
p.100

Think BIGGER this
Sterile Processing
Week!
Win the War Against Unmotivated Employees
p.20

Understanding Safety Data Sheets
p.74

Mitigating Sterile Processing-Related Risks
p.110

36,000

11,000
plus

percent

Print
Circulation

Digital
Downloads

US
Readership

plus

97
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base rates

sizing

All rates are net, non-commissionable
Double-Page Spread		
$5,190
Full Page			$2,595
Half Page			$1,695
Quarter Page			$1,295
Buyer’s Guide Supplement
$1,500 (launches Nov/Dec 2021)

All advertisements that bleed must include an additional
1/8” (or 0.125”) bleed to all four sides. Please keep type
and other ad elements that are not intended to bleed a
1/4” away from final trim line. The publication trim size is
8.5” x 10.875”, and the publication size with bleed included
is 8.75” x 11.125”.

premium upgrades

Base measurement:
17”w x 10.875”h.
Once the bleed is added,
final measurement should be:
17.25”w x 11.125”h.

All rates are net, non-commissionable
Back Cover			
+40% Full Page = $3,633
Inside Front Cover L		
+30% Full Page = $3,374
Inside Front Cover R		
+30% Full Page = $3,374
Opposite TOC 1			
+30% Full Page = $3,374
Opposite TOC 2			
+30% Full Page = $3,374
Inside Back Cover L		
+25% Full Page = $3,244
Inside Back Cover R		
+25% Full Page = $3,244
Preferred Full Page Placement
+20% Full Page = $3,114
Half Page Article Embed		
+15% 1/2 Page = $1,949
Quarter Page Article Embed
+10% 1/4 Page = $1,425

closing dates

IAHCSMM does not publish an editorial calendar
January/February 2021 Issue
- Insertion Order Deadline: Friday, November 6, 2020
- Ad Deadline: Friday, November 13, 2020
March/April 2021 Issue
- Insertion Order Deadline: Wednesday, December 30, 2020
- Ad Deadline: Friday, January 8, 2021
May/June 2021 Issue
- Insertion Order Deadline: Friday, March 12, 2021
- Ad Deadline: Friday, March 19, 2021
July/August 2021 Issue
- Insertion Order Deadline: Friday, April 30, 2021
- Ad Deadline: Friday, May 7, 2021
September/October 2021 Issue
- Insertion Order Deadline: Friday, July 2, 2021
- Ad Deadline: Friday, July 9, 2021
November/December 2021 Issue
- Insertion Order Deadline: Friday, September 3, 2021
- Ad Deadline: Friday, September 10, 2021
January/February 2022 Issue
- Insertion Order Deadline: Friday, November 5, 2021
- Ad Deadline: Friday, November 12, 2021

file requirements
All ﬁles and images must be high-resolution (300 dpi). All color
must be CMYK, and cannot be submitted with spot colors. Images
downloaded from websites will not be accepted. All artwork must be
submitted in the correct size.
High-resolution PDF, ﬂattened .tif or .jpg ﬁles are acceptable
formats. High-resolution PDFs, Adobe Illustrator or Photoshop ﬁles
are preferred. Do not include crop mark, registration marks or color
bars when submitting PDFs. Illustrator ﬁles must have all fonts
converted to outlines and all images must be embedded into the ﬁle.

Double-Page Spread (must include bleed)

Full Page (may include bleed)

Base measurement without bleed
8.5”w x 10.875”h.
Once the bleed is added,
final measurement should be:
8.75”w x 11.125”h.

Half Page (should not include bleed)
Horizontal measurement is
7.25”w x 4.5”h.
Vertical measurement is
3.5”w x 9.625”h.

Quarter Page (should not include bleed)
Vertical measurement is
3.25”w x 4.5”h.

copy regulations
Acceptance of advertising is subject to IAHCSMM’s approval
and with agreement by the advertiser to indemnify and
protect from loss or expense resulting from claims or suits
based upon content or subject matter of advertising. This
includes suits for libel, plagiarism, copyright infringement
and unauthorized use of a person’s name or photograph.
IAHCSMM will not be liable for any damage or claim
arising out of omission or delay in printing. IAHCSMM
reserves the right to revise or reject, at its discretion, any
advertisement which it deems objectionable in text or
illustration. No deliberate attempt to simulate the
publication’s format is permitted; the publisher reserves
the right to place the word “advertisement” on any
submission that, in their opinion, resembles editorial matter.

conditions

Credits may be earned by increasing frequency during a
contract year. Any advertiser who does not fulfill an
insertion order will be subject to penalty fees of the
maximum rate listed per size originally contracted.
Payment required 30 days from date of invoice.
Pre-payment required with first order of new customers.
No cancellations accepted after closing date.
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base rates

All rates are net, non-commissionable
Process Magazine		
$1,500
insights e-Newsletter		
$850

closing dates

VENDOR VANTAGE
IAHCSMM offers an outlet for Sterile
Processing suppliers to provide articles
for our news publications, written from
their viewpoint and serving as an
educational resource on a topic of the
vendor’s choosing. Printed in our
bi-monthly magazine, Process, and
occasionally in our digital bi-weekly
e-Newsletter, insights.

IAHCSMM does not publish an editorial calendar
January/February 2021 Issue of Process
- Sold Out
March/April 2021 Issue of Process
- Sold Out
May/June 2021 Issue of Process
- Sold Out
July/August 2021 Issue
- Insertion Order Deadline: March 26, 2021
- Article Deadline: April 23, 2021
September/October 2021 Issue
- Insertion Order Deadline: May 28, 2021
- Article Deadline: July 2, 2021
November/December 2021 Issue
- Insertion Order Deadline: July 30, 2021
- Article Deadline: August 27, 2021
January/February 2022 Issue
- Insertion Order Deadline: October 1, 2021
- Article Deadline: October 29, 2021
insights, our digital e-Newsletter, is published every other
Wednesday, and for complete deadline dates, please visit
page 8. Article insertion orders for insights would be due two
weeks prior, with completed articles due one week prior
to release date.

copy count and regulations

Print articles in Process are 1,500 words in length, and digital articles
in insights are 750 - 850 words. All articles should be educational in
nature, and commercial based content will not be accepted.
Acceptance of articles are subject to IAHCSMM’s approval and with
agreement by the provider to indemnify and protect from loss or
expense resulting from claims or suits based upon content or subject
matter of article. This includes suits for libel, plagiarism, copyright
infringement and unauthorized use of a person’s name or photograph.
IAHCSMM will not be liable for any damage or claim arising out of
omission or delay in printing. IAHCSMM reserves the right to revise
or reject, at its discretion, any advertisement which it deems
objectionable in text or illustration. IAHCSMM permits one print
and one digital article per company per calendar year.
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placements

DIRECT MAIL
Reach up to 35,000 SP professionals via
direct mail with custom lists based on
membership, title categories and
geographical locations. Effectively match
your next product promotion with an
end-user or decision maker, promote
events, explore recruitment opportunities,
and more.

base rates

All rates are net, non-commissionable
Postcard (pre-produced, 4”x6”)
$3 per address
Postcard (IAHCSMM prints, 4”x6”)
$5 per address
Postcard (pre-produced, 6”x9”)
$5 per address
Postcard (IAHCSMM prints,6”x9”)
$7 per address
Booklet (pre-produced, under 1 lb.)
$7 per address
Booklet (IAHCSMM prints, under 1lb.) $9 per address
Catalog (pre-produced, under 2 lbs.)
$15 per address

file requirements
For all items IAHCSMM is to print, files and images must be
high-resolution (300 dpi). All color must be CMYK, and cannot be
submitted with spot colors. Images downloaded from websites will
not be accepted. All artwork must be submitted in the correct size.
High-resolution PDF is the preferred format. Do not include crop
mark, registration marks or color bars when submitting PDFs.
Illustrator ﬁles must have all fonts converted to outlines and all
images must be embedded into the ﬁle.
For all items that are pre-produced, supplier is to provide quantities
plus 3% additional overage, and is responsible for shipping full
amounts to our Illinois warehouse for IAHCSMM to deliver.

copy regulations
Acceptance of advertising is subject to IAHCSMM’s approval and
with agreement by the advertiser to indemnify and protect from
loss or expense resulting from claims or suits based upon content or
subject matter of advertising. This includes suits for libel, plagiarism,
copyright infringement and unauthorized use of a person’s name or
photograph. IAHCSMM will not be liable for any damage or claim
arising out of omission or delay in printing. IAHCSMM reserves the
right to revise or reject, at its discretion, any advertisement which it
deems objectionable in text or illustration.

Mailer Month

Advertiser

October 2020

AVAILABLE

November 2020

AVAILABLE

December 2020

AVAILABLE

January 2021

AVAILABLE

February 2021

AVAILABLE

March 2021

AVAILABLE

April 2021

AVAILABLE

May 2021

AVAILABLE

June 2021

AVAILABLE

July 2021

AVAILABLE

August 2021

AVAILABLE

September 2021

AVAILABLE

October 2021

AVAILABLE

November 2021

AVAILABLE

December 2021

AVAILABLE

conditions
Any advertiser who does not fulfill an insertion order will
be subject to penalty fees of the maximum rate listed per
original contract. Payment required in advance of printing
and/or shipping. No cancellations accepted after production
has started. No lists are directly provided to the advertiser
and IAHCSMM will mail on behalf of the advertising
company, and IAHCSMM will only mail to U.S. work
addresses on file for its members. IAHCSMM will permit
only one direct mailing per month per calendar year (12
total), cumulatively of all interested advertisers. Of those
12 direct mailings, individual advertisers are permitted
only one per calendar year. For all materials, IAHCSMM will
require a disclaimer either included on the reverse of printed
postcards or booklets or affixed to pre-produced materials.
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insights e-NEWSLETTER

IAHCSMM’s latest
HPN Viewpoint
column touts merits
of Sterile Processing
Week preparation
Sterile Processing Week is just around the corner (Oct. 11-17)
and it’s important to start planning now to ensure the team and
department get the recognition they deserve. This article offers
useful tips for making the most of this important week. MORE.

IAHCSMM’s signature bi-weekly
e-newsletter, insights, provides the
Sterile Processing community with the
latest news and professional information
authored by SP/healthcare and IAHCSMM
leaders who truly understand the
discipline and its essential role in quality
healthcare delivery and safe patient
care. insights also delivers key
IAHCSMM-related news, along with
time-sensitive details on upcoming
events, webinars and more, as well as
user-friendly articles and tips to help
them lead better lives both on and off
the clock - all with the ability to access
the content from their computer, tablet
or smartphone, anytime and anywhere.

AORN updates its Guideline for Specimen
Management (includes recommendations
for explants)

circulation

A Sept. 24, 2020, webinar from OR Today, presented by Kevin
Anderson, BSN, RN, CNOR, CSSM, CRCST, CHL, CIS, CER, will
address reusable medical device costs and the importance of
proper care and handling of reusable medical devices. The
webinar is sponsored by Healthmark Industries and worth 1 CE
(IAHCSMM and CBSPD). CLICK HERE for more information.

Email Addresses		
Average Open Rate
Average Click Rate

46,000+
22.4%
14%

Industry averages for Not-for-Profit association
Open Rate		
17.12%
Click Rate		
5.99%

Sterile Processing (SP) professionals work diligently behind The
AORN Guideline for Specimen Management has been approved
by the AORN Guidelines Advisory Board and includes
recommendations on how to handle explant medical devices. This
guideline is planned to be released to electronic subscribers on
December 14, 2020, and will be published in the 2021 print book
edition.

Are your cloth face
coverings clean? CDC
explains how to launder
them properly.
These days, we’re wearing masks in
places we never dreamed of wearing them. They help protect
others and create a safer environment for all – but reusable fabric
masks must be cleaned regularly (and properly). CLICK HERE for
a how-to from the CDC.

Educational resource Block’s Disinfection,
Sterilization and Preservation gets an
update
Block’s Disinfection, Sterilization, and Preservation,sixth edition,
has been released and is the first new edition in nearly 20
years. Although the technical manual does not replace US
standards and guidelines, it can serve as a valuable educational
resource for those involved in physical and chemical disinfection
and sterilization methods. CLICK HERE for more information.

Sept. 24 webinar:
Getting the Most
out of Your
Reusable Medical
Devices

Sue Klacik speaking at NYSACC/HANYS
infection control virtual training event
IAHCSMM Clinical Educator Sue Klacik will be speaking on the
subject of cleaning, disinfection and sterilization during an Oct. 21
webinar. The webinar is part of a broader virtual infection control
and epidemiology training event hosted by the New York State
Association for Professionals in Infection Control and
Epidemiology Coordinating Council/Healthcare Association of
New York State (NYSACC/HANYS).
CLICK HERE for more information.

base rates

All rates are net, non-commissionable
One Ad Block		
$850 per issue
Dual Merged Ad Blocks $1,700 per issue
Triple Merged Ad Blocks $2,550 per issue
Quad Merged Ad Blocks $3,400 per issue
Bulk Ad Blocks		
$750 per block when
			
purchased in quantities of 3

sizing

One Ad Block		
Dual Merged Ad Blocks
Triple Merged Ad Blocks
Quad Merged Ad Blocks

200w x 300h pixels
200w x 600h pixels
200w x 900h pixels
200w x 1,200h pixels

10 tips for preparing
for a healthcare job
interview
Whether you’re hunting for your
first Sterile Processing job,
seeking new employment at a
different facility or looking to advance within your department, it
pays to be prepared. READ HERE for experts’ top tips.

Keep the endo sponge where it belongs
Q: Why can’t the endoscopy nurse send the endo sponge
they use for point-of-use treatment with the scope, so we can
use it to further clean the scope in the decontamination
room? The container used to transport the scope is solid and
leakproof.
A: The sponge used at the point of use removes gross debris,
which makes it heavily burdened with bodily fluids. When the
scope is in the decontamination room to begin the cleaning
process, the sponge should be clean. Using a sponge that is
heavily contaminated with body fluids will re-contaminate the
scope and defeat the purpose of cleaning.
Source: ANSI/AAMI ST91 Flexible endoscope processing, section 5.2
Precleaning at the point of use
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closing dates

IAHCSMM does not publish an editorial calendar.
All insertion orders must be received by the Friday previous to the release date.
All artwork and corresponding URLs must be received two days prior to release date.

placements
Release Date

Block A

Block B

Block C

Block D

Block E

Block F

January 6

STERIS Mobile

STERIS RAS

CLOSED

CLOSED

CLOSED

CLOSED

January 20

STERIS Mobile

STERIS RAS

CLOSED

CLOSED

CLOSED

CLOSED

February 3

STERIS Mobile

STERIS RAS

TBJ

KARL Storz

CLOSED

CLOSED

February 17

STERIS Mobile

STERIS RAS

RMPS

CLOSED

CLOSED

CLOSED

March 3

STERIS Mobile

STERIS RAS

MMIC

MMIC

CLOSED

CLOSED

March 17

STERIS RAS

Katena

CLOSED

CLOSED

CLOSED

CLOSED

March 31

STERIS Mobile

Medical Resources

CS Assist

3M Health Care

Serim

Serim

April 14

STERIS Mobile

CS Medical

Aesculap

Aesculap

Cygnus

Serim

April 28

3M

Belimed

Stryker

MMIC

MMIC

SurgiHealth

May 12

One Tray

One Tray

Getinge

3M Health Care

Key Surgical

Key Surgical

May 26

One Tray

STERIS IMS

MMIC

MMIC

Cardinal Health

Cardinal Health

June 9

Agility

Hänel

Propper

SIPS

Cygnus

AVAILABLE

June 23

Case Medical

Case Medical

MMIC

MMIC

Halyard

Halyard

July 7

Clarus Medical

Summit Medical

3M Health Care

CIVCO

CIVCO

AVAILABLE

July 21

Certol

MMIC

MMIC

Ruhof

PolyConversions

AVAILABLE

August 4

CS Medical

Summit Medical

SIS

SIS

Evoqua

Evoqua

August 18

KARL Storz

MMIC

MMIC

Cenorin

AVAILABLE

AVAILABLE

September 1

STERIS IMS

Clarus Medical

MMIC

MMIC

AVAILABLE

AVAILABLE

September 15

Katena

TBJ

TBJ

Ruhof

Pegasus

Pegasus

September 29

3M

Certol

Belimed

Belimed

Cenorin

Richard Wolf

October 13

One Tray

One Tray

Belimed

Advantage Support

AVAILABLE

AVAILABLE

October 27

One Tray

Stryker

MMIC

MMIC

Cantel

AVAILABLE

November 10

Agility

Propper

STERIS

STERIS

Cantel

AVAILABLE

November 24

Richard Wolf

Skytron

Northfield

Northfield

AVAILABLE

AVAILABLE

December 8

Skytron

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

December 22

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

file requirements
All ﬁles and images must be high-resolution (300 dpi). All color must be RGB, and cannot be submitted with spot colors. Images downloaded
from websites will not be accepted. All artwork must be submitted in the correct size.
High-resolution PDF, ﬂattened .tif or .jpg ﬁles are acceptable formats. High-resolution PDFs, Adobe Illustrator or Photoshop ﬁles are preferred.
Do not include crop mark, registration marks or color bars when submitting PDFs. Illustrator ﬁles must have all fonts converted to outlines and
all images must be embedded into the ﬁle.

conditions
Credits may be earned by increasing frequency during a
contract year. Any advertiser who does not fulfill an insertion order will be subject to penalty fees of the maximum rate
listed per size originally contracted. Payment required 30 days from date of invoice. Pre-payment required with first order of new customers.
No cancellations accepted after closing date.

copy regulations
Acceptance of advertising is subject to IAHCSMM’s approval and with agreement by the advertiser to indemnify and protect from loss or
expense resulting from claims or suits based upon content or subject matter of advertising. This includes suits for libel, plagiarism, copyright
infringement and unauthorized use of a person’s name or photograph. IAHCSMM will not be liable for any damage or claim arising out of
omission or delay in printing. IAHCSMM reserves the right to revise or reject, at its discretion, any advertisement which it deems objectionable
in text or illustration.
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Hello
Jeff,
Greetings!
Welcome to Up To Speed in Sterile
Processing Education. This monthly
publication will keep you on top of
everything Sterile Processing; giving you
the latest and greatest tips, trends and
updates needed to be safe, effective,
productive and knowledgeable.

Up to Speed UPDATES
Promote your company’s upcoming
webinars or educational offerings, or your
products and services to more than 38,000
Sterile Processing professionals. Designed
with a colorful interface, your digital ad
will include a direct hyperlink to a web
page of your choosing and educational
events will be added as a listing to our
online calendar. Up to Speed is offered
monthly to include education-based
offerings from both IAHCSMM and your
company, as well as product and service
offerings and launches.

Square Ad

Banner

circulation
Successful Email Deliveries

46,000+

base rates

All rates are net, non-commissionable
Up to Speed Education Content (event or webinar based)
Square Advertisement		
$750 per placement
Regular Banner Advertisement
$1,000 per placement
Classified/Text Only Advertisement
$500 per listing
Up to Speed Products and Services Content
Square Advertisement		
$1,000 per placement
Regular Banner Advertisement
$1,250 per placement
Large Banner Advertisement
$1,500 per placement

copy regulations

file requirements
All ﬁles and images must be high-resolution (300 dpi). All color
must be RGB, and cannot be submitted with spot colors. Images
downloaded from websites will not be accepted. All artwork must be
submitted in the correct size.
High-resolution .png, .jpg or .gif ﬁles are preferred. Please be sure to
include a corresponding URL for the ad.

sizing

Square Advertisement
Regular Banner Advertisement
Large Banner Advertisement
Classified/Text Only Advertisement

300w x 300h pixels
600w x 150h pixels
600w x 350h pixels
25 words plus headline

Acceptance of advertising is subject to IAHCSMM’s approval and with
agreement by the advertiser to indemnify and protect from loss or
expense resulting from claims or suits based upon content or
subject matter of advertising. This includes suits for libel, plagiarism,
copyright infringement and unauthorized use of a person’s name or
photograph. IAHCSMM will not be liable for any damage or claim
arising out of omission or delay in printing. IAHCSMM reserves the
right to revise or reject, at its discretion, any advertisement which it
deems objectionable in text or illustration.

conditions
Credits may be earned by increasing frequency during a contract year.
Any advertiser who does not fulfill an insertion order will be subject to
penalty fees of the maximum rate listed per size originally contracted.
Payment required 30 days from date of invoice. Pre-payment required
with first order of new customers. No cancellations accepted after
closing date.
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closing dates
Hello
Jeff,
Greetings!
Welcome to Up To Speed in Sterile
Processing Education. This quarterly
publication will give you news and contacts
for Sterile Processing products and
services. Keep up with all the most
innovative ways to do your job and be the
best you can be.

2021
Release Date
- Tuesday, March 30

- Insertion Order Deadline: CLOSED
- Ad Deadline: CLOSED

Release Date
- Thursday, April 29

- Insertion Order Deadline: Tuesday, April 20
- Ad Deadline: Tuesday, April 27
- Square Ads SOLD OUT, 4 Regular Banners,
2 Large Banners Available

Release Date
- Monday, May 31

- Insertion Order Deadline: Friday, May 21
- Ad Deadline: Friday, May 28
- Square Ad SOLD OUT, 2 Regular Banners,
2 Large Banners Available

Release Date
- Wednesday, June 30

- Insertion Order Deadline: Monday, June 21
- Ad Deadline: Monday, June 28
- 2 Square Ads, 3 Regular Banners, 2 Large Banners Available

Release Date
- Thursday, July 29

Large Banner Ad

- Insertion Order Deadline: Tuesday, July 20
- Ad Deadline: Tuesday, July 27
- 3 Square Ads, 5 Regular Banners, 2 Large Banners Available

Release Date
- Tuesday, August 31

- Insertion Order Deadline: Friday, August 20
- Ad Deadline: Friday, August 27
- 4 Square Ads, Regular Banners SOLD OUT,
Large Banners SOLD OUT

Release Date
- Thursday, September 30

- Insertion Order Deadline: Tuesday, September 21
- Ad Deadline: Tuesday, September 28
- Square Ads SOLD OUT, 1 Regular Banner,
1 Large Banner Available

Release Date
- Thursday, October 28

- Insertion Order Deadline: Tuesday, October 19
- Ad Deadline: Tuesday, October 26
- Square Ads SOLD OUT, Regular Banners SOLD OUT,
2 Large Banners Available

Release Date
- Tuesday, November 30

- Insertion Order Deadline: Friday, November 19
- Ad Deadline: Friday, November 26
- 3 Square Ads, 3 Regular Banners, 1 Large Banner Available

Release Date
- Thursday, December 30

- Insertion Order Deadline: Monday, December 20
- Ad Deadline: Monday, December 27
- 5 Square Ads, 6 Regular Banners, 2 Large Banners Available
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DIRECT MAIL e-BLASTS
Reach over 46,000 email addresses via
direct mail e-Blasts, customizable based on
title categories and locations. Effectively
time your next product promotion with
an end-user or decision maker, promote
events, explore recruitment opportunities,
and more.

base rates

All rates are net, non-commissionable
600w x 600h pixels		
$3,000/full membership
600w x 600h pixels		
$0.35 per address for custom list*
Larger than 600w x 600h pixels
$3,500/full membership
Larger than 600w x 600h pixels
$0.45 per address for custom list*
*custom address lists can be based on geography and generalized job title categories

file requirements
A disclaimer footer from IAHCSMM will be added to your content, indicating
IAHCSMM is emailing on behalf of your company. Please be sure to include
a corresponding URL for the ad. High-resolution .png, .jpg or .gif ﬁles are
preferred. For these ﬁles and images, art must be high-resolution (300 dpi).
All color must be RGB, and cannot be submitted with spot colors.
Images downloaded from websites will not be accepted. All artwork
must be submitted in the correct size.
If providing HTML content, please be advised of these guidelines: opens
and link tracking are automatic; external style sheets are not supported;
styles can be added to the code at the top of the email and they’ll be
automatically inlined when the email sends or you can use inline styles;
iFrames and form code are supported but are usually stripped out by the
email client; media queries are not supported; non-standard HTML tags
generated by proprietary software (like Microsoft Publisher or Frontpage)
will not display correctly in many browsers and email clients; JavaScript
will most likely not display because most email clients disable it for security
reasons.

copy regulations
Acceptance of advertising is subject to IAHCSMM’s approval and with
agreement by the advertiser to indemnify and protect from loss or expense
resulting from claims or suits based upon content or subject matter of
advertising. This includes suits for libel, plagiarism, copyright infringement
and unauthorized use of a person’s name or photograph. IAHCSMM will
not be liable for any damage or claim arising out of omission or delay in
printing. IAHCSMM reserves the right to revise or reject, at its discretion,
any advertisement which it deems objectionable in text or illustration.

placements
Release Date

Advertiser

January 2021

STERIS - RAS

February 2021

STERIS - RAS

March 2021

STERIS - Mobile

April 2021

ASP

May 2021

SurgLogs / Belimed

June 2021

Aesculap

July 2021

3M Health Care

August 2021

AVAILABLE

September 2021

AVAILABLE

October 2021

3M Health Care

November 2021

AVAILABLE

December 2021

AVAILABLE

conditions

Any advertiser who does not fulfill an insertion order will
be subject to penalty fees of the maximum rate listed per
item originally contracted. Payment required in advance
of sending. No cancellations accepted. No lists are directly
provided to the advertiser and IAHCSMM will email on
behalf of the advertising company. IAHCSMM will permit
only one direct email per month per calendar year (12 total),
cumulatively of all interested advertisers. Of those 12 direct
emails, individual advertisers are permitted up to two direct
emails (per company, including all divisions and sub groups)
per calendar year.

2020/2021 Catalog
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placements

SUPPLIER SURVEYS
If you are looking to track brand health,
gauge purchasing intent, improve
product launches or gather insights with
the Sterile Processing community,
IAHCSMM can act as your gateway to
access these SP professionals. IAHCSMM
will send your invitations to a
pre-determined list and advertise your
interest (anonymously or not) on our
website, sending potential candidates to a
web page of your choosing.
Launches Q1 2021.

base rates

All rates are net, non-commissionable
2,000 or less participants*
$2,500
2,001 or more participants*
$5,000
Enjoy a 50% discount on pricing for surveys if results are
determined to be of value to the Association and are shared.
*participant lists can be open to full membership, or customized based on
geography and generalized job title categories. Participants are determined
by acceptance past any screening process set forth by the advertiser. IAHCSMM
will continue to provide candidates anonymously until the payment threshold
has been cleared and rejection reasons are provided for earlier candidate
submissions.

file requirements

A disclaimer footer from IAHCSMM will be added to your content,
indicating IAHCSMM is inviting participation on behalf of your
company. Your company may remain anonymous in this footer.
Please be sure to include a corresponding URL for the invitation.
If providing artwork, high-resolution .png, .jpg or .gif ﬁles are
preferred. For these ﬁles and images, art must be high-resolution
(300 dpi). All color must be RGB, and cannot be submitted with
spot colors. Images downloaded from websites will not be
accepted. All artwork must be submitted in the correct size.
If providing HTML content, please be advised of these guidelines:
opens and link tracking are automatic; external style sheets are not
supported; styles can be added to the code at the top of the email and
they’ll be automatically inlined when the email sends or you can use
inline styles; iFrames and form code are supported but are usually
stripped out by the email client; media queries are not supported;
non-standard HTML tags generated by proprietary software (like
Microsoft Publisher or Frontpage) will not display correctly in many
browsers and email clients; JavaScript will most likely not display
because most email clients disable it for security reasons.

Surveys

Advertiser

January 2021

AVAILABLE

February 2021

AVAILABLE

March 2021

AVAILABLE

April 2021

AVAILABLE

May 2021

AVAILABLE

June 2021

AVAILABLE

July 2021

AVAILABLE

August 2021

AVAILABLE

September 2021

AVAILABLE

October 2021

AVAILABLE

copy regulations
Acceptance of advertising is subject to IAHCSMM’s approval
and with agreement by the advertiser to indemnify and
protect from loss or expense resulting from claims or suits
based upon content or subject matter of advertising. This
includes suits for libel, plagiarism, copyright infringement
and unauthorized use of a person’s name or photograph.
IAHCSMM will not be liable for any damage or claim arising
out of omission or delay in printing. IAHCSMM reserves the
right to revise or reject, at its discretion, any advertisement
which it deems objectionable in text or illustration.

conditions

Any advertiser who does not fulfill an insertion order will
be subject to penalty fees of the maximum rate listed per
size originally contracted. Payment required in advance
of sending. No cancellations accepted. No lists are directly
provided to the advertiser and IAHCSMM will email on
behalf of the advertising company. IAHCSMM will permit
only one supplier survey per month per calendar year
(12 total), cumulatively of all interested advertisers. Of
those 12 surveys, individual advertisers are permitted only
one survey per calendar year.

CUSTOMER
FEEDBACK
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VIRTUAL FOCUS GROUPS
Companies seeking to bring smaller
subsets of pre-qualified Sterile Processing
professionals together to discuss issues,
improvements or enhancements to new
or existing products and services,
can utilize IAHCSMM as a gateway.
IAHCSMM will send your invitations to
a pre-determined list and can advertise
your interest (anonymously or not) on our
website, sending potential candidates to
a pre-screening site or web page of your
choosing. Launches Q1 2021.

base rates

All rates are net, non-commissionable
12 or less participants*		
$3,500
13 or more participants*		
$7,000
*participant lists can be open to full membership, or customized based on geography
and generalized job title categories. Participants are determined by acceptance past
any screening process set forth by the advertiser. IAHCSMM will continue to
provide candidates anonymously until the payment threshold has been cleared and
rejection reasons are provided for earlier candidate submissions.

file requirements
A disclaimer footer from IAHCSMM will be added to your content, indicating
IAHCSMM is inviting participation on behalf of your company. Your
company may remain anonymous in this footer. Please be sure to include a
corresponding URL for the invitation. If providing artwork, high-resolution
.png, .jpg or .gif ﬁles are preferred. For these ﬁles and images, art must be
high-resolution (300 dpi). All color must be RGB, and cannot be submitted
with spot colors. Images downloaded from websites will not be accepted.
All artwork must be submitted in the correct size.
If providing HTML content, please be advised of these guidelines: opens and
link tracking are automatic; external style sheets are not supported; styles
can be added to the code at the top of the email and they’ll be automatically
inlined when the email sends or you can use inline styles; iFrames and form
code are supported but are usually stripped out by the email client; media
queries are not supported; non-standard HTML tags generated by
proprietary software (like Microsoft Publisher or Frontpage) will not display
correctly in many browsers and email clients; JavaScript will most likely not
display because most email clients disable it for security reasons.

copy regulations
Acceptance of advertising is subject to IAHCSMM’s approval and with
agreement by the advertiser to indemnify and protect from loss or expense
resulting from claims or suits based upon content or subject matter of
advertising. This includes suits for libel, plagiarism, copyright infringement
and unauthorized use of a person’s name or photograph. IAHCSMM will not
be liable for any damage or claim arising out of omission or delay in printing.
IAHCSMM reserves the right to revise or reject, at its discretion, any
advertisement which it deems objectionable in text or illustration.

placements
Focus Groups

Advertiser

January 2021

AVAILABLE

February 2021

AVAILABLE

March 2021

AVAILABLE

April 2021

AVAILABLE

May 2021

AVAILABLE

June 2021

AVAILABLE

July 2021

AVAILABLE

August 2021

AVAILABLE

September 2021

AVAILABLE

October 2021

AVAILABLE

conditions
Any advertiser who does not fulfill an insertion order will be
subject to penalty fees of the maximum rate listed per size
originally contracted. Payment required in advance of
sending. No cancellations accepted. No lists are directly
provided to the advertiser and IAHCSMM will email on behalf
of the advertising company. IAHCSMM will permit only one
focus group per month per calendar year (12 total),
cumulatively of all interested advertisers. Of those 12 focus
groups, individual advertisers are permitted only one focus
group per calendar year. Advertiser is responsible for any
pre-screening sites, additional web page landing page, and
actual focus group interactions. Advertiser is further
responsible for providing a moderator. IAHCSMM provides
only access to its members and does not participate in any
of the actualized focus group activities. All pre-requisite
requirements for participants must be established with
IAHCSMM prior to confirmation of an insertion order.

2020/2021 Catalog
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placements

SOCIAL MEDIA

Whether you want to build upon your
own company’s social media presence or
build company/brand awareness and better
sales conversions, tapping into IAHCSMM’s
social media presence on Facebook and
LinkedIn can help you reach those goals.
Utilize our Facebook page to showcase new
products or services or highlight people
using your product - or consider getting
your content in front of a larger targeted
audience by showcasing your brand
expertise with LinkedIn’s Sponsored InMail
(launching Q2 2021)

Facebook

Advertiser

LinkedIn

Advertiser

January 2021

AVAILABLE

January 2021

AVAILABLE

February 2021

AVAILABLE

February 2021

AVAILABLE

March 2021

AVAILABLE

March 2021

AVAILABLE

April 2021

One Tray

April 2021

One Tray

May 2021

AVAILABLE

May 2021

AVAILABLE

June 2021

AVAILABLE

June 2021

AVAILABLE

July 2021

AVAILABLE

July 2021

AVAILABLE

August 2021

One Tray

August 2021

One Tray

September 2021

AVAILABLE

September 2021

AVAILABLE

October 2021

AVAILABLE

October 2021

AVAILABLE

November 2021

AVAILABLE

November 2021

AVAILABLE

December 2021

AVAILABLE

December 2021

AVAILABLE

base rates

All rates are net, non-commissionable
Facebook
Image Posting			$1,500
Video Posting			$2,000
LinkedIn
Image Posting			$1,500
Video Posting			$2,000

circulation

Facebook			6,500+ followers
LinkedIn			5,300+ followers

file requirements
Please be sure to include a corresponding URL for the advertisement. Note,

some social media sites do not support direct links with photos and you
should consider a vanity URL that will be posted below the image). If
providing artwork: high-resolution .png or .jpg formats only. For these
images, art must be high-resolution (300 dpi). All color must be RGB, and
cannot be submitted with spot colors. Images downloaded from websites
will not be accepted. Panorama or 360 photos supported with Facebook.
All artwork must be submitted in the correct size: Facebook: 600w x 225h
pixels; LinkedIn: 1200w x 627h pixels
IIf providing video content: Facebook - video ratio should be 9:16 to 16:9.
Video file size is a maximum of 4GB, and video length maximum is 3 minutes.
Video captions and sound are optional but recommended. Headline
maximum is 25 characters, and the description is a maximum of 30
characters. LinkedIn - video ratio should be 1:2.4 to 2.4:1 Video file size is
a maximum of 200MB, and video length maximum is 3 minutes (LinkedIn
recommends keeping video ads under 30 seconds for brand awareness and
consideration goals).

copy regulations

Acceptance of advertising is subject to IAHCSMM’s approval
and with agreement by the advertiser to indemnify and
protect from loss or expense resulting from claims or suits
based upon content or subject matter of advertising. This
includes suits for libel, plagiarism, copyright infringement
and unauthorized use of a person’s name or photograph.
IAHCSMM will not be liable for any damage or claim arising
out of omission or delay in printing. IAHCSMM reserves the
right to revise or reject, at its discretion, any advertisement
which it deems objectionable in text or illustration.

conditions

Any advertiser who does not fulfill an insertion order will be
subject to penalty fees of the maximum rate listed per size
originally contracted. Payment required in advance of
posting. No cancellations accepted. IAHCSMM will permit
only one company-based Facebook post per month per
calendar year (12 total), and one company-based LinkedIn
post per month per calendar year (12 total) cumulatively of
all interested advertisers. Of the 12 Facebook and the 12
LinkedIn posts, individual advertisers are permitted only one
post per social media outlet per calendar year.
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sizing

Large Rectangle 336w x 280h (desktop) and 300w x 250h (mobile)
Leaderboard Banner 728w x 90h (desktop) and 320w x 100h (mobile)
* Note: All sizes are in pixels, and submissions must include both the desktop and
mobile variations shown above

file requirements
All ﬁles and images must be high-resolution (300 dpi).
All color must be RGB, and cannot be submitted with spot
colors. Images downloaded from websites will not be
accepted. All artwork must be submitted in the correct size.
High-resolution .png, .jpg or .gif ﬁles are preferred. Please be
sure to include a corresponding URL for the ad.

WEBSITE ADVERTISING

More than just a website, iahcsmm.org
is a complete online resource for our
members. Visitors depend on the site
for education, industry news, event
details, member services, professional
development, interactive forums, and much
more. With over 100,000 visits each month,
iahcsmm.org is the ideal site to showcase
your company, be seen by thousands
of industry decision-makers, and drive
internet traffic directly to your own
website.

copy regulations
Acceptance of advertising is subject to IAHCSMM’s approval
and with agreement by the advertiser to indemnify and
protect from loss or expense resulting from claims or suits
based upon content or subject matter of advertising. This
includes suits for libel, plagiarism, copyright infringement
and unauthorized use of a person’s name or photograph.
IAHCSMM will not be liable for any damage or claim arising
out of omission or delay in printing. IAHCSMM reserves the
right to revise or reject, at its discretion, any advertisement
which it deems objectionable in text or illustration.

press releases

base rates

IAHCSMM will display official press releases from the vendor
community in the news section of the IAHCSMM website, at
no cost to the providing company. The standard press release
format includes the following: Headline: brief attention-grabbing
statement summarizing the news. Subhead (optional): secondary
statement (s) which builds on the headline and further clarifies
the message. Dateline: the city where the news is originating and
the date of the release. Press releases are to be submitted in PDF
format.

All rates are net, non-commissionable; pro-rates not available.
About Us:
- Large Rectangle Ad
- Banner Ad		

$1,000/month
$850/month

(Ads will appear on all main pages within About Us)

Membership:
- Large Rectangle Ad
- Banner Ad		

$1,500/month
$1,250/month

(Ads will appear on all main pages within Membership, less My Account and Discussion Forum)

Certification
- Large Rectangle Ad
- Banner Ad		

$3,000/month
$2,750/month

(Ads will appear on all main pages within Certfiication, less My Certifications, Verify Status and
How-To Videos)

Education
- Large Rectangle Ad
- Banner Ad		

conditions

Any advertiser who does not fulfill an insertion order will be
subject to penalty fees of the maximum rate listed per size
originally contracted. Payment required 30 days from date
of invoice. Pre-payment required with first order of new
customers. No cancellations accepted after insertion order
date.

$2,500/month
$2,250/month

(Ads will appear on all main pages within Education, less Process This! Podcasts)

viewers
Sections

Jan 2021

Feb 2021 Mar 2021 Apr 2020 May 2020 Jun 2020

Jul 2020

Aug 2020 Sep 2020

Oct 2020

Nov 2020 Dec 2020

Annually

About

6,232

5,645

5,305

4,483

5,725

5,729

5,498

7,762

6,494

6,834

6,633

5,473

71,813

Membership

9,490

13,060

13,499

13,267

8,702

8,131

8,303

14,984

12,743

13,267

12,059

10,904

138,768

Certification

60,623

58,234

53,605

60,691

69,831

71,727

71,699

74,364

76,988

76,857

71,978

72,004

818,601

Education

30,187

30,138

29,740

30,637

32,464

30,080

29,214

30,183

32,743

38,847

28,710

26,897

369,840

Totals

106,532

107,077

102,149

109,078

116,722

115,667

114,714

127,293

128,968

136,165

119,379

115,278

1,399,022
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placements
Sections

May 2021

June 2021

July 2021

August 2021

September 2021 October 2021 November 2021 December 2021

About - Large Rectangle

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

About - Banner

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

Membership - Large Rectangle

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

Membership - Banner

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

Certification - Large Rectangle

AVAILABLE

AVAILABLE

ASP

AVAILABLE

ASP

ASP

AVAILABLE

ASP

Certification - Banner

Pegasus

AVAILABLE

Pegasus

AVAILABLE

Pegasus

Pegasus

AVAILABLE

AVAILABLE

Education - Large Rectangle

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

Education - Banner

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE

AVAILABLE
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CUSTOMER
VIDEO COMMERCIALS

Place your existing video creative into
the beginning of webinars produced by
IAHCSMM, to promote a product, service
or your brand. As members utilize the
webinars to complete their annual
re-certifications, they will view your
commercial, allowing you to raise
awareness, acquire new leads, nurture
existing ones and increase conversions.

INTER ACTION

placements
Webinar

Advertiser

Basic Instrumentation
Inspection

AVAILABLE

The Role of Sterile Processing
Departments in Infection Prevention

AVAILABLE

Sterile Processing
Attire Overview

AVAILABLE

Environmental
Cleaning

AVAILABLE

General Safety for
Sterile Processing Departments

AVAILABLE

Instrument Assembly
Process

AVAILABLE

Instrument
Transport

AVAILABLE

Video file formats: QuickTime movie (.MOV) preferred;
MPEG-4 (.MP4) accepted. Max file size is 3 GB.

Laparoscopic, Robotic and Insulated
Instrument Inspection

AVAILABLE

Audio is required: two channels only; 192 Kbps minimum
16- or 24-bit only; 48 kHz sample rate. Audio file formats:
Pulse-code modulation (PCM) preferred; Advanced Audio
Coding (AAC) accepted.

Surgical Instruments: Preparing the Tools
for the Patient’s Journey

AVAILABLE

Sterilization
Containers

AVAILABLE

Immediate Use Steam
Sterilization (IUSS)

AVAILABLE

Loaned
Instrumentation

AVAILABLE

Successful Steam Sterilization:
The Human Factor

AVAILABLE

Water Quality

AVAILABLE

base rates

All rates are net, non-commissionable. Only one video commercial
advertisement is permitted per webinar.
Less than 1 minute
$1,500 per webinar per 6 months
1 minute - 2 minutes
$2,250 per webinar per 6 months
2 minutes - max 3 minutes $3,000 per webinar per 6 months

file requirements
Video resolution, 1920 x 1080 pixels, 16x9 HD format.
Letterboxing on native 1.78:1 (16 × 9) or pillar boxing on native
1.33:1 (4 × 3) content is not allowed. Constant bitrate (CBR)
15–30 Mbps. 4:2:2 color space.

Original video content required (we can not accept 3rd party URL
links such as YouTube or Vimeo).

sizing
Max file size is 3 GB.

copy regulations
Acceptance of advertising is subject to IAHCSMM’s approval and
with agreement by the advertiser to indemnify and protect from
loss or expense resulting from claims or suits based upon content or
subject matter of advertising. This includes suits for libel, plagiarism,
copyright infringement and unauthorized use of a person’s name or
photograph. IAHCSMM will not be liable for any damage or claim
arising out of omission or delay in printing. IAHCSMM reserves the
right to revise or reject, at its discretion, any advertisement which it
deems objectionable in text or illustration.

conditions

Any advertiser who does not fulfill an insertion order will be
subject to penalty fees of the maximum rate listed per size
originally contracted. Pre-payment required. No cancellations
accepted after production start.
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ONLINE BUYER’S GUIDE

Advertising in the IAHCSMM Online
Buyer’s Guide offers both suppliers and
directory users unique opportunities to
connect. When looking for industry
suppliers and services, members turn to
the official IAHCSMM Online Buyer’s Guide.
Available 24 hours a day, 365 days a year,
our buyer’s guide allows members to find
your company quickly and easily. Relaunch
to occur January 2021.

base rates

All rates are net, non-commissionable.
Standard listing		
$1,250 per contracted year

premium upgrades

All rates are net, non-commissionable.
Banner ad		
$1,000 per contracted year
Prime listing		
$1,500 for all sections per 6 months*
* Multiple companies may choose prime listings; when more than one
company has applied for a prime listing, prime listing companies will
be shown first, alphabetically at the top of all sections, prior to the
alphabetical listing of all other companies within each section.

inclusions
l
l
l
l
l
l
l
l
l
l

Company name
Company contact information
50 word intro
Color logo
Unlimited word count company description
Unlimited category selections
Product images (limit 2)
Catalog/brochure downloads (limit 5, max file size 3 GB each
YouTube video player (limit 1 video)
Color matching to branding available

copy regulations
Acceptance of advertising is subject to IAHCSMM’s approval and
with agreement by the advertiser to indemnify and protect from
loss or expense resulting from claims or suits based upon content or
subject matter of advertising. This includes suits for libel, plagiarism,
copyright infringement and unauthorized use of a person’s name or
photograph. IAHCSMM will not be liable for any damage or claim
arising out of omission or delay in printing. IAHCSMM reserves the
right to revise or reject, at its discretion, any advertisement which it
deems objectionable in text or illustration.

conditions

Any advertiser who does not fulfill an insertion order will be
subject to penalty fees of the maximum rate listed per size
originally contracted. Pre-payment required. No cancellations
accepted after posting.
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SUPPORTING

STERILE

PACKAGES

PROCESSING

IAHCSMM values the industry’s corporate
leaders who help the Sterile Processing
profession stay at the forefront of patient
safety. To show our appreciation, IAHCSMM
offers an annual bundled advertising
package that can have a direct impact on
establishing a strong customer base within
the lucrative SP market.

DEPARTMENTS

Maximum exposure. Immediate benefits.
Year-round value. Although face-to-face
contact with conference attendees at an
exposition can prove invaluable, IAHCSMM
encourages suppliers to take advantage of
packaged pricing and enjoy added publicity
annually to IAHCSMM members.

base rates
All rates are net, non-commissionable.
Professional Package
Premium Package

$5,000*
$10,000*

*Note: package inclusions have changed beginning with 2021.

availability
IAHCSMM offers discount packaging twice annually:
Time Period: January 1 - December 31, 2021
Due Date: November 6, 2020
Time Period: July 1, 2021 thru June 30, 2022
Due Date: May 31, 2021

conditions
Pre-payment required. No cancellations accepted after package
has commenced. No substitutions permitted. Packages may
commence at any time, subject to deadline dates set for Process
magazine. If a package is purchased and the annual enrollment
covers two in-person Annual Conference & Expos, discount may
only be applied to one event. The term ‘partner’ no longer is in
use beginning with 2021 Professional or Premium Packages.

inclusions - professional package
l
l
l
l
l
l
l
l
l

One half-page ad in six consecutive issues of Process, $10,170 value
Standard listing in the online buyer’s guide, $1,250 value
Printed buyer’s guide supplement, $1,500 value
One digital ad block in insights e-Newsletter, $850 value
One square ad in Education Up to Speed, $750 value
One regular banner in Products Up to Speed, $1,250 value
10% off exhibit space rental fee at in-person Annual Conference & Expo
50% off any virtual exhibit space fee (chapters excluded)
Waiver of processing fees for approved CE educational programs

Over $13,000 in benefits when purchased at
the Professional Package rate of $5,000

inclusions - premium package
l
l
l
l
l
l
l
l
l
l
l
l
l

One full-page ad in six consecutive issues of Process, $15,570 value
Standard listing in the online buyer’s guide, $1,250 value
Online buyer’s guide banner ad upgrade, $1,000 value
Printed buyer’s guide supplement, $1,500 value
Two digital ad blocks in insights e-Newsletter, $1,700 value
One square ad in Education Up to Speed, $750 value
One regular banner in Products Up to Speed, $1,250 value
20% off exhibit space rental fee at in-person Annual Conference & Expo
10% off advertising costs at in-person Annual Conference & Expo
15% off any website advertising
50% off any virtual exhibit space fee (chapters excluded)
50% off any virtual conference advertising fee (chapters excluded)
Waiver of processing fees for approved CE educational programs

Over $23,000 in benefits when purchased at
the Premium Package rate of $10,000
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Direct mail e-blast rates, pg. 12

All rates are net, non-commissionable
600w x 600h pixels		
$2,500/full list
600w x 600h pixels		
$0.35/address
				custom list
Larger than 600w x 600h pixels
$3,000/full list
Larger than 600w x 600h pixels
$0.45/address
				custom list

RATE CARDS
The rates shown here are for quick reference
only. Be sure to view the corresponding
pages of each opportunity within this
catalog to review deadlines, specifications
and conditions.

PROCESS magazine rates, pg. 4
All rates are net, non-commissionable
Double-Page Spread		
$5,190
Full Page			$2,595
Half Page			$1,695
Quarter Page			$1,295
Buyer’s Guide Supplement		
$1,500
Back Cover			
+40% = +$1,038
Inside Front Cover L		
+30% = +$779
Inside Front Cover R		
+30% = +$779
Opposite TOC 1			
+30% = +$779
Opposite TOC 2			
+30% = +$779
Inside Back Cover L		
+25% = +$649
Inside Back Cover L		
+25% = +$649
Preferred Full			
+20% = +$519
Half Page Article Embed		
+15% = +$254
Quarter Page Article Embed
+10% = +$130

Direct mail rates, pg. 7
All rates are net, non-commissionable
Postcard (pre-produced, 4”x6”)
$3 per address
Postcard (IAHCSMM prints, 4”x6”) $5 per address
Postcard (pre-produced, 6”x9”)
$5 per address
Postcard (IAHCSMM prints,6”x9”) $7 per address
Booklet (pre-produced, under 1 lb.) $7 per address
Booklet (IAHCSMM prints, under 1lb.) $9 per address
Catalog (pre-produced, under 2 lbs.) $15 per address

insights e-newsletter rates, pg. 8
All rates are net, non-commissionable
One Ad Block			
$850/issue
Dual Merged Ad Blocks		
$1,700/issue
Triple Merged Ad Blocks		
$2,250/issue
Quad Merged Ad Blocks		
$3,000/issue
Bulk Ad Blocks			
$3,000/four ad blocks

Up to Speed rates, pg. 10

All rates are net, non-commissionable
Up to Speed Education Issues
Square Advertisement		
$750
Regular Banner Advertisement
$1,000
Classified/Text Only Advertisement
$500
Up to Speed Education and Products/Services Issues
Square Advertisement		
$1,000
Regular Banner Advertisement
$1,250
Large Banner Advertisement
$1,500

survey rates, pg. 13

All rates are net, non-commissionable
2,000 or less participants*
$2,500
2,001 or more participants*
$5,000

virtual focus group rates, pg. 14
All rates are net, non-commissionable
12 or less participants		
$3,500
13 or more participants		
$7,000

social media rates, pg. 15

All rates are net, non-commissionable
Facebook
Image Posting			$3,500
Video Posting			$7,000
LinkedIn
Image Posting			$3,500
Video Posting			$7,000

website rates, pg. 16

All rates are net, non-commissionable
Menu Skyscrapers
About Us			$1,500/month
Members			$1,500/month
Education			$2,000/month
Certification			$3,000/month
Events				$1,500/month
Advocacy			$1,000/month
Chapters			$1,000/month
Resources			$1,500/month
Alerts
Press Releases			$0

video commercial rates, pg. 18

All rates are net, non-commissionable.

Less than 1 minute		
$1,500/webinar
				per 6 months
1 minute - 2 minutes		
$2,250/webinar
				per 6 months
2 minutes - max 3 minutes		
$3,000/webinar
				per 6 months

online buyer’s guide rates, pg. 19

All rates are net, non-commissionable.
Standard listing			
$1,250/per year
Banner ad			
$1,000/per year
Prime listing			$1,500/per 6 mos.

package rates, pg. 20

All rates are net, non-commissionable.
Professional Package
$5,000*
Premium Package
$10,000*
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